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T he word ‘natural’ is one of the most over-
used terms in skincare and cosmetics. It has 

been trotted out so much, it has become almost 
meaningless when describing the ingredients in 
the majority of grooming and beauty products. One 
brand trying to rescue the concept of natural and 
truly take it back to its purest form is the French 
company Cosmydor. 

The company was founded in 1877, specialising 
in the manufacture of premium soap and eaux de 
toilette. With few archives left from the 1870s, 
the origins of the poetic and elegant Cosmydor 
name are unknown, though the first four letters 
echo the word cosmetic and the last three reflect 
the French word for gold. Cosmydor thrived for 
nearly a century and became known for its striking 
advertising featuring a woman painted in 1891 
by Jules Chéret. The brand won prizes at the 
universal exhibitions in Paris in 1889 and 1900, but 
disappeared in the late 1960s due to a succession 
crisis.

In 2015, entrepreneur Xavier Quattrocchi-
Oubradous, a naturopathy enthusiast fascinated by 
heritage brands, rediscovered Cosmydor and was 
struck by its extraordinary aesthetic and distinctive 
personality. The decision was made to bring it back 
to life, focusing on pure ingredients and limiting its 
environmental impact. He now describes himself as 
the ‘refounder’ of Cosmydor.

This isn’t your typical pseudo-Victorian rebirth, 
complete with apothecary jars and grainy black 
and white illustrations. This is a rebirth that looks 
sleek and contemporary. Products include face 
creams, liquid soaps and newly fashionable solid 
soaps. They are made in France in a 100% artisanal 
manner, using 100% active natural components, in 
line with Nouvelle Cosmétique certification, which 
is probably the strictest of all organic certifications.

Cosmydor lines include Coffee Bean Powder & 
Cardamom Essential Oil - Body Scrub, a soap that 
combines the purifying and toning qualities of 
cardamom with the abrasive properties of coffee 

bean powder to leave your skin soft and deeply 
nourished. This is definitely one to wake you up in 
the morning. Hydrating Facial Scrub with Pink Clay 
& Almond Powder clay works as an astringent and 
also glosses the skin. The product has active natural 
components with no unnecessary ingredients.

There is no mass production. All the oils and 
essential oils come from organically and sustainably 
farmed plants. The company uses artisanal methods 
and does not manufacture in a big factory like most 
of its competitors. Some of the processes require a 
long time; for example, it takes three weeks for the 
solid soaps to dry - and these are produced in small 
quantities. Sometimes the organic raw materials 
are themselves out of stock and no substitutes are 
permitted.

Unlike some other companies, Cosmydor doesn’t 
list the nasties it doesn’t contain. It gives you the 
exact percentage of active natural components 
in all its products, often three to 10 times higher 

than most cosmetics and skincare products. The 
fragrances are completely natural and have that 
intoxicating, deep-breath satisfaction that you find 
in nature.

Cosmydor has a very strict packaging policy 
which means it does not use disposable cardboard 
boxes or plastic containers. Instead the company 
uses glass, opaline glass and aluminium, and the 
products come in their own organic cotton bags. 
Even the tissue paper is 100% biodegradable, and 
made using artisanal processes in France. Materials 
of animal origin are not permitted, with the 
exception of hive and milk products.

This is luxurious natural skincare that feels 
modern and transparent. While not cheap, the 
prices aren’t ridiculous – you sense that you are 
getting what you pay for. Although rooted in history, 
Cosmydor is a cosmetics company looking to the 
future and limiting its impact on the present. Oh, 
and the smells, the smells! 
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This historic French cosmetics brand prides itself  
on its purity and its contemporary approach


